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Overall, the Carpentry program has experienced a fairly steady level of interest with lower enrolment

in some years balanced with a full slate of students in other years. File photo.

Varying enrolment patterns over the years have officials at W.C. Miller Collegiate looking to market the two primary
vocational programs based at the Altona high school.

Vice-principal, Derek Wahl, says they've seen some changes in the Carpentry and Culinary Arts programs over time due
to a number of factors.

"The two programs are often attractive to very different kinds of students, and so we've seen different kinds of trends
between those two programs," he explained.

Overall, the Carpentry program has experienced a fairly steady level of interest with lower enrolment in some years
balanced with a full slate of students in other years. "Right now we think we're in a fairly stable situation," said Wahl.

However, the addition of the Culinary Arts program at Winkler's Northland Parkway Collegiate in 2013 has, in part, caused
the Miller program to experience a slightly different trend.
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Wahl says they are looking to market the

culinary program more to potential students

by communicating what the opportunity looks

like at the school.

"There was a lot of interest in the Miller program prior to that, and so we've
seen some shifts within our own enrolment partly due to that and just some
of the other regular shifts that can happen," explained Wahl.

In response, a new introductory program has been added to Carpentry that
pairs it with the Piping Trades program based in Morden in order to further
peak interest. 

As well, Wahl says they are looking to market the culinary program more to
potential students by communicating what the opportunity looks like at the
school.

He adds it starts with ensuring the students within W.C. Miller understand.

"We have lots of students that take our Home Ec. program, so for them to
understand that if you like to cook and bake and take this one
course...there is an opportunity to extend that interest into something that
would be more career-based."

The next move, according to Wahl, is to branch out and highlight the
opportunity to students, particularly those in grades 9 and 10, that are from
other schools within the Red River Technical Vocational Area (RRTVA).
This effort will be expanded in the coming months as registration for next
year's courses begins. A particular focus will be placed on informing
students and their parents what exactly these programs offer.

"For specifically a program like Culinary Arts, is for them to know that...it's not just about becoming a chef, although that's
a great benefit, it's about learning the employability skills that people need to be successful in any type of career," said
Wahl. "For them to get that opportunity in a large kitchen with wonderful support staff who can then teach them how to
apply those skills, and do it at times in a very work-like setting because often our Culinary students are doing some of the
work to feed the students that are in our own building."

He adds, having these programming options is important for the high school, noting this is when students begin seriously
contemplating their future careers.

 


